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Mahasiswa mampu mendeskripsikan 

berbagai definisi, kata kunci,  dan 

karakteristik public relations.
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So…The key words for PR

• Management function 

• Terencana dan berkesinambungan

• Relationship, goodwill, understanding and 

acceptance

• Organisasi dan publiknya

• Use communication

• Social responsible framework
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Wilcox, dkk (1995) 
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• Adanya Upaya komunikasi yang bersifat 
dua arah

• Sifatnya yang Terencana

• Berorientasi pada Organisasi/Lembaga 
(bukan produk)

• Sasarannya adalah Publik 
(Internal & Eksternal).
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• PR tidak sama dengan marketing, tetapi memiliki kaitan 

erat satu sama lain.

• PR menyangkut seluruh kegiatan komunikasi yang 

berlangsung pada suatu organisasi sedang pemasaran 

hanya terbatas pada bidang/fungsi pemasaran.

• PR berperan penting dalam mendukung pemasaran  

antara lain untuk membangun kesadaran produk, 

pengetahuan produk, mencitrakan kredibilitas, 

mengembangkan loyalitas merk, mengatasi pelbagai 

masalah konsumen, meningkatkan efektivitas promosi 

dan iklan.
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Overlapping

Marketing

Market assessment

Customer segmentation

Customer relations

Product development

Client servicing

Telemarketing

Sales

Point of sales promotions

advertising

Public Relations

Events

Lobbying

Community relations

Media relations

Social Investments

Crisis communication

Issues management

Marketing PR

Image assessment

Media strategy

Corporate advertising

Relationship marketing

Direct mail

Branding

Sponsorships

Promotions

Johnston & Zawawi 2004: 13
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Corporate 
Profiles

Corporate 
Images

Newsletters

Government 
Relations
(lobbying)

Staff Bulletins 
& Relations

Product Launches

Converences, Seminars, etc.

Communication &Image Research
Issues 

Management

Crisis Communication

Sales 
Promotion

Other

Outdoor 
billboard, etc

Cinema 
Advertising

Radio
Advertising

TV Advertising

Press Advertising

Publicity Brocure, Booklets, etc.

Video, Audio-visual

Annual Reports


