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Terbagi ke dalam 5 unsur :

Harold Lasswell (1960)

1. Who (siapa/sumber)

2. Says what (pesan)

3. In which channel (saluran/media)

4. To whom (untuk siapa/penerima)

5. With what effect (dampak/efek)
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Phillip Kotler (2002:9)

Individuals & Group

Need & Want

Individuals & Group

Need & Want

CreatingCreating

Exchanging
Product

Exchanging
Product

OfferingOffering
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Komunikasi pemasaran
(marketing

communication) adalah
sarana di mana

perusahaan berusaha
menginformasikan,

membujuk, dan
mengingatkan konsumen
secara langsung maupun
tidak langsung tentang
produk dan merek yang

dijual.
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BENTUKBENTUK--BENTUK UTAMABENTUK UTAMA
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Terence A.Terence A. ShimpShimp

2.
Advertisin

g

1. Personal
Selling

3. Sales
Promotion

4.
Sponsorsh

ip
Marketing

5.
Publicity

6. Point-of-
purchase

communica
tion
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2. Trade
Promotion

1. Direct
Marketing

6. Internet

3. Brand
Placement

4.
Public

Relation

5.
Corporate

Advertising

8.
Customer

Service

7. Word Of
Mouth
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